
 

The Future of AI in Video Production: What 
Creators Need to Know 

 
 
Potential—an idea that emerges in the minds of many when considering Artificial 
Intelligence. At CReed Global Media (CGM), we see AI as both an 
opportunity and a challenge. It is revolutionizing creativity, offering solutions for 
brands and creators while also raising concerns about integrity and authenticity. 
Though AI may seem like a modern breakthrough, its evolution spans decades, 
continuously shaping media and content creation. 
 
However, an essential question remains: 
How will AI impact our media? The 
way we create and consume content is 
shifting, bringing discussions about 
editing, scriptwriting, CGI, and beyond. 
How will AI influence creativity? What 
should creators be aware of as they 
navigate this technological shift? 
 
 
The Transformative Nature of AI 
 
Skepticism surrounding AI is understandable, though AI is already deeply 
integrated into our lives. The creator economy is diverse, encompassing 
individuals from various backgrounds and skill levels. Content creation—whether 
scripting, storyboarding, securing gear, scouting locations, or post-production can 
be overwhelming. 
 
Fortunately, AI is making these processes more accessible. Tools like Adobe 
Sensei streamline editing, ChatGPT aids in script development, and deepfake 
live translation enhances content localization. The potential within the creative 
realm is limitless, offering new opportunities for brands and creators. 
 
 

https://creedglobalmedia.com/
https://www.videomaker.com/how-to/editing/workflow/what-is-adobe-sensei-and-what-does-it-do/
https://www.videomaker.com/how-to/editing/workflow/what-is-adobe-sensei-and-what-does-it-do/
https://chatgpt.com/


 

Safeguarding Content Integrity 
 
A growing concern in the creator economy is maintaining authenticity. Social 
media has evolved from a communication tool into a business-driven industry, 
increasing pressure for constant, 
high-quality output. While AI helps 
streamline workflows, maximizing 
efficiency, over-reliance on it risks 
diminishing originality and emotional 
depth. This desire for “optimization” 
exists within a gray area, where the 
line between enhancement and 
over reliance must be carefully 
managed. 
 
 
The Bigger Question: Must There Be Balance? 
 
As AI reshapes creativity, should we fully embrace it, or must we set boundaries? 
While AI offers efficiency, human creativity provides authenticity and emotional 
connection—both essential for lasting impact. 
 
At CGM, we believe in balance. Our mission is to help creators and brands use 
AI as an enhancement, not a replacement for human ingenuity. By merging 
creativity with technology, we craft content that is both effective and engaging. 
 
The future of creativity depends on how well we integrate AI without losing 
human storytelling. Maintaining this balance is a focal point within the CGM 
team—protecting our innate creativity while leveraging advanced technologies to 
serve our clients efficiently. It's quite the challenge; however, our persistence and 
passion for creation is where our value thrives. 
 
 
For more information about how CGM empowers creators and navigates 
the future of AI in video production, contact us via our website, email 
info@CReedGlobalMedia.com, or call us at (713) 892-5717. 

https://creedglobalmedia.com/contact-us/

