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Client Campaign Length: Total Investment: Products Uhll R
Healthcare 3 Months $15,000 Targeted Dlspla‘ ‘f' "‘nd_.fP* '1d_

Search

Ob ective: Strategy Solutions:

A »«The client sought to run highly targeted « We recommended Target Display and Paid Search to run four unique

campaigns, each with individual targeting and messagin
gcampalgns to gain awareness and increase new K .p ?h' _ iod. th l'g . 9 ble t ﬁ 3 te t
S fou A e During this campaign period, the client was able to attribute ten new
pat‘ients for four of their departments. _ 9 _ paign p _ "
| multi-state businesses as Occupational Medicine Partners to the
G ke ALY A campaign
Gatpd » 4533 « By working closely with the client's team, we have been able to create
R e i S very targeted and successful campaigns focused on conversions




CS #)

Client: Campaign Length: Total Ihvestment: Products Utiize
Healthcare Provider 9 Months $15,000 Local SEO, Display

Objective: Strategy Solutions:
~ 3 Increase Foot Traffic e Our team set up Local SEO as it provided customers EXACTLY what they
» s need before heading into the business: phone number, address,

Yoo s appealing photos, popular times, and reviews! This client was looking to
: ~ s drive more foot traffic into their location, so Local SEO was a no-brainer

\:’” & e We recommended Display and Local SEO to run five unique campaigns,
STy B S Rt each with individual targeting and messaging

o Our close collaboration with the client's team has resulted in highly
4 “”**fx 7 effective and targeted campaigns that prioritize foot traffic and reviews
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Client Campaign Length: Total Investment: Products Unh;, g
State Health Department 3 Months $260,000+ Targeted Dlsp[ayéa,

Search
- Objective: Slrategy Solutions:
w ““Increase vaccination e The client had a sizeable budget to spend on campaigns to reach their goals of increasing awareness of
awareness with a heavy focus two vaccines but struggled with setting a strategic direction and clear key performance indicators (KPIs).
; “;,fi,'\ + on reachlng English and e Our team worked closely with the client to understand their need to increase social engagement and

grow traffic to their new website
e The main focus of both campaigns was to use social media (Facebook) to increase vaccination awareness,
- social engagement, and website traffic
e We recommended using Programmatic Display, Device ID, Pre- Roll Video, and Streaming TV to
i :g{f;ij.;ﬁ.;.*;;‘f";f A behaworally and demographically reach parents, users interested in health, and Spanish speakers
i ‘ 6~ P”ard Search and Youtube were utilized to additionally boost website traffic and vide engagement
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Spamsh speaking parents




CS #4

Client Campaign Length: Total Investment: Products Utll
Insurance (ACA & Medicare) 60 day $7,000 Device ID (DII),.A

Dlsplay
.~ Objective Strategy Solutions:
»The client desired to have targeted ad campaign « We recommended Device ID targeting specific zip codes
“ ;3 353 and email blast to increase brand presence and « During this campaign period, the client was able to reach the most
\genera"te leads for potential insurance clients vulnerable areas in Houston where individuals lacked insurance coverage
S el '

» By working closely with the client's team, we have been able to create
very targeted and successful campaigns focused on conversions




CS #4 Continued

Client: Campaign Length: Total Investment: Produclts unné
Insurance (ACA & Medicare) 60 days $7,000 Email o

«‘
b

-~ Objective: Strategy Solutions:
G “ffhe client desired to have targeted ad campaign  Using the email blast as a strategy, we were able to expose our client to a
ik ,:}ff an:d email blast to increase brand presence and distribution list of individuals who have demonstrated interest in
: : ’, o er ate leads for potential insurance clients insurance who are not connected to our client services
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« We have been able to create very targeted and successful campaign
focused on conversions
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